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Every woman on earth i intere ted in die clothes that other women
wear. Hugo Ballin had thi fact in mind when he made his latest
uper pecial production, "Other \Vomen' Cloth ," featuring 1abel

Ballin, Crawford Kent and Raymond Bloomer.
The tory of "Other Women' Clothes" will appeal to the heart

or every woman 10 your au lence. It is a ory abOut a girl named
Jacqueline Lee, who coveted the beautiful clothes of her more fortunate
si ters.

Jacqueline was a how girl.- When the shO\Y tranded. he came back:
to ew York and found employment with a fashionable modi teo
One day chance nt her to the home of a wealthy patron, where he
experienced encounters with two men of the idle rich class. One should
have been a warning. The other actea as a stimulant a her desir;;:;es;;;-.-----<.....-III~---lI-

A month later Jacqueline left the modiste'. She had inherited a
fortune, presumably bequeathed her by an old lady whom he had once
befriended. Jacqueline's ambition had been realized. Every lu ury,
refined surroundings-beautiful clothes-were within her grasp.

Then came the awakening, that a man-not the old lady, as he had
upposed-was her benefactor. People began to t;ilk:. Her friends
neered openly at her. From the high t pinnacle of happ' she

plunged to the d pth of d pair, her heart bro en, hr. pirit cru hed.
Th heart of e\ery man and woman in your audience will go out

to Jacqueline in thi moment of angui h, and ·ill follow her, lowly,
teadfastly, through the ucceedinlt d ve10pmen of th tory that

eventually bring ba k: the mil of happiness to her lips.
fn "Other Women' loth" exhibitors have a combination of tory

and title that offers unpr dented lling pos.~ibiliti. i. teen million
potential women patro ar "aiting for your announcement.
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Imagine the unlimited source of patronage'that

this production open up for you. Thirteen lillion

women, many of whom have worn "Other Women'

Cloth ," thirteen million women, many of whom

enjoy seeing "Other \Vomen' loth ," thirteen

million women many of whom have tallced of "Other

Women' Cloth ," and finall , thirteen million

women vho daily, almost hourly, analyze. the

clothes that other women wear.

Already you can see the vast e ploitation a.nd

advertising ibiliti that thi lat t Hugo.Bal­

lin production offers you. Consider the number

of department tares and women' apparel hops that

will tie up with you because of the ure-fire selling

title that you can give them to work with. l..

Think of the wonderful opportunity that you

have to put on a tyle how for a prologue.. Think

of the lobby di. play pos6ibilities. The productions

on the market today that offer anywhere near the

-'

lore than seventeen -million Persons attend

motion pi ture theatres in thi country every day.

Of this vast number more than thirteen million are

women. Can ider this point. Thirteen million

women, who, although of dift ent tation in life,

ha e one thing 1n common-thq want beautiful

clothes.
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"QJ:her Women's Cloth .. is a ninety-nine per­

cent production. It is a ninety-nine percent hox­

office tory and the title i a ninety-nine percent

box-office title. It' a title that hits home, a title

that strikes a r ponsive note in the heart of every

woman in your neighborhood.

"Other Women's Clothes," a tory of a modern

ew York girl, has the box-office punch trom tart

to finish and is by far the fin t motion picture

thi master director has made for Hodkinson re­

lease, which i some tatement when one con iders

the ucc he has made in the pal t.

"Other Women's Cloth .. will make money. It

, ill make big money, and the exhibitor who enjoy

making big money will arrange play-dat now.

Thi is a picture that will be booked f t, bec.1U e

live-wire exhibitors will be quick to realize that

here i an attraction \ ith which they can even old

or .

Moreover, you have nothing to fear in regard

to the po ibility of the picture not delivering ati­

faction. In plot development, ustained interest

and entertainm~nt value the production ha no

equal. Hugo Ballin has never made a failure.

number of e. ploitation tie-up contained in thi pic­

ture can be counted on the fingers of one hand.
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Atitle with
Money M~,....,

"Other Women'~ Clothes" offers a wonderful'
opportunity for a tyle show prologue~ and the act
cah be put on at little or no expense t<? the theatre.

The idea is to stage a style parade. Get the .
leading gown hop in your neighborhood to len
you the gown and malre a imilar arran&ement
with one of your millinery hops. The girls who
take part in the style parade can be neighborhood
girls. Put the how on in the fonn of a contest,
offering a mall cash prize to the girl who receiv
the most applause. The act can be put on before
the opening of the picture. The prize feature
will tend to timulate interest in the show and the
~irls who take p,1rt will ~ their friends to work
for them. To rtpay the sho for the use of the
hats and gowns place two half-sheet cards on the
tage reading: "Hats loaned by Elite Hat Shop,"

and "Gowns loaned by Modern Gown Shop."
This adverti ing will more than repay the shops for
th ir use of the apparel.

The lobby di play can be made very attractive by
u ing wax figures. dressed in attractive sprin& and
summer styles. The ·sam~ arran~ent dlat you
make with the various shopS for the use of h,tlI and
go' n for the prolo~e ~ill rve to secure tile
models and gowns for your lobby. In order to
protect the wax figures, and also to malt. tile dis­
play more attractive, set the figures in a ce iii
your lobby which has been roped off. 1Rc billin&
can be placed on a banner over the display .lind the
credit card set on easel •

The pictur also adapts itself readily to tore
tic-ups in e fonn. of windo displa on Sprln&

and summer tyles. S
" .. gowns and hats are not

apparel shop is 4»ostan
modes in its window. S'
cards readioL H 0'

Clothes," and get a few
tores to place these in

usual d' plays of gow
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using the "find the w
isn't spoiled by occasional
alwa 1ft ul.
lady to appear on the t
at appointed hours. In
aJulOuJlce that free •
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prize it ill be ne::tS8UJ
the girl in "quarioo and
'Other Women' C
question happens to be
the penon who app
the picture. ~
porte. to foJlow. the ~.

m' are .fr:equent
In this way you will reap
addi~a~ pubiicity.

. .The Salvation Army
on th picture. Get
for 014 clothes and p
rcadinc, "We are
-clotha.'" Co-operate
in your DeWJPapel' ~

leave their old clothes at
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and ummer styles. Special window displ;ys of
gown and hat are not necessary, as the average
apparel hop is constantly displaying the latest
modes in its window. imply make out half-sheet
car.ds I ading, "Don't Enyy Other Women'

lathe ," and get a few of the most progr ive
star to place these in their windows with their
u ual di plays of gowns and hats.

A good treet ballyhoo can be worked out by
u ing the "find the woman" tunt. A good trick
i n't poiled by occasilmal use, and this is one that
alwa get r ult. Engage an attractive young
lady to appear on the treet and in different tores
at appointed hours. In your n Pllper adverti ing
announce that iree ticket will be given every
pe n ho identifies the woman ho is wearing
"Other Woman' loth." In order to secure the
prize it ill be nec ary for a person to approach
the girl in question and say: "You are wearing
'Other Women's Cloth .'" If the woman, in
question happens to be the ri ht one he will give
the person who approached her two tickets for
the picture. ewspaper generally assign a re­
porte. to follow the "woman" in these stunt as
mi talc are frequent and it furnish good copy.
In thi. way Y0';l will reap the benefit of con iderable
additional publicity. .

'The Salvation Army wjl\ also tie-up with you
on th~ pi ture. Get them to open a headquarters
for old clothes and place a ign in the windows
reading, "We are collecting 'Other Women'
Cloth .''' Co-operate with the Salvation Army
in your new paper adverti ing, urging women to
leave their old clothes at the Salvation Army store.
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. Thi i a plan that can be carried out with equal

succ in howmanship. Plan out every detail of

your expl itation, including prologue, lobby display

and treet tunt. Then upport thi ,campaign

with an intensive drive in the new papers.

By lin1cinlt your e. ploitation campaign with your

n \. paper campaign you are de\'elopin a .al

drive that' bound to net big return. Your new ­

paper adverti ing forms the cond line of defense

for your lobby di!play and treet tun . It also

ti up with whate er windo d' play you have

arranged, and ith the individual advertising of the

tor that are making ~ play on the title of your

pi ture.

The new paper adverti ments which are repro­

duced in reduced ize on th' page give you an

e: cellent idea of their bu in -getting value. They

can- be.obtaine~ izes raDging from one column

to four column: The one and two column ad­

vertisements are upplied in mat or plate form. The

four column advertil men are upplied only in

mat form.

The favorite maneuver or an-admiral is to ilence-

hore batteries with long range gun on hi big

ships while the gun-boats dart in and raid the town.

One unit, working in conjunction with the other

unit, insur uc

ewspaper adverti ing play one of the most im­

portant parts in the development of a ucc ful

exploitation campaign. In comparison it like

the second line of defense in a battle line.

,-
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One of the rna t valuable details in a publicity
campaign i' the paper di play. If an exhibitor has
effective paper at his di po ai, and makes good u e
of it, he need never worry about the result. It
is only when an exhibitor fail to malre use of
good paper that he has any reason to doubt it
value.

In the case of "Other Women' loth ," the
paper offer unu ual bu in - etring ibiliti.
Don't use it paringly. Remember the old adage,
that anything \ 'orth doing i worth doin~ well.

The twenty-four heet for "Other Women'
Cloth .. i ODe of the rna t triking tand ever
produced. It will attract and hold the inter t of
every person who it. One of them ought to
be placed on a special board over the marquee. A
tand like thi one i cheap at the price that is

asked for it and an enterpri ing howman will make
liberal ~ e of them.

The ix- heet presents another triking design.
Here i a piece of paper that will look well in the
lobby. The three- heet and the one- heet are
equally attractive. As a matter of fact, there has
eldom been a one- heet put on the market that

could approach in selling value either of the ODe'
provided for this produ tion.

A liberal u e of the paper illustrated on thi
page will tie up with your new paper and exploita­
tion campaigns.
•
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106 Walnul Street

48 Mel rose Street

145 Franklin Street

730 ~oth Wabash Avenue

IN East Seventh Street

21st Street and Payne Aven~ •

191~~ Main Street

1942 Broadway

159 Ea t Elizabeth Street

1627 Maio Street

838 South Olive Street

506 Film Exchange Building

415 Dryade Street

130 We t 46th Street

123 South Hudson Street

314 South 13th Street

1324 Vine Street

1010 Forbes Street

3435 Olive Street

60 East Fourth Street South

284 Turk Street

2020 Third Avenue

4 South Bernard Street

916 "G" treet, .W.
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HODKINSON EXCHJ\NGES

I
BraNch

ATLANTA

BOSTON

BUFFALO

CHICAGO

CINCINNATI

CLEVELAND

DALLAS

DEliVa

DEl1tOlT

KAN CITY

Los ANCELU

MINNEAPOLII

NEW QUEANS

EW Yaalt

OKLAHOMA CITY

OMAHA

PHILADELPHIA

PITrSBUJCH

ST. LoUIS

SALT LAn CITY

SAN FUNCISCO

SUTTLI

SPOEANI

WASHI oroN
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This document is from the Library of Congress 
“Motion Picture Copyright Descriptions Collection, 

1912-1977” 

Collections Summary:  

The Motion Picture Copyright Descriptions Collection, Class L and Class M, consists of forms, abstracts, 
plot summaries, dialogue and continuity scripts, press kits, publicity and other material, submitted for the 
purpose of enabling descriptive cataloging for motion picture photoplays registered with the United States 
Copyright Office under Class L and Class M from 1912-1977. 

Class L Finding Aid: 
https://hdl.loc.gov/loc.mbrsmi/eadmbrsmi.mi020004

Class M Finding Aid: 
https://hdl.loc.gov/loc.mbrsmi/eadmbrsmi.mi021002 
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